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Delivering on our
commitments
In recent months I’ve spent time meeting our people
and seeing our operations in Jakarta, Beijing and
Texas, with the Quarries team in the Northern Territory
and the larger Southern Region Construction Materials
team covering Victoria, South Australia and Tasmania.
I’ve continued to do my six-monthly Australian capital
city roadshow, meeting more than 500 of Boral’s
people face-to-face.

FRONT COVER IMAGE:
Susan Yeom, CEO USG Boral
Korea, pictured at an apartment site
in Gangnam, Seoul.
Boral News is published by
Boral Limited ABN 13 008 421 761.

As I go around our business and talk to our people, I feel
the energy and enthusiasm. I see people taking action
and adjusting course to overcome the obstacles so
that as a business we can deliver on our commitments.

If you have an item of news
for future issues, please contact:

Sure, we continue to face challenges and can’t avoid
making some tough decisions, but there are great
things happening throughout our businesses and
they’re making a positive difference for our customers,
employees, contractors, shareholders and neighbours.

Boral® is a registered trademark of
Boral Limited or one of its
subsidiaries.

As a business we’ve come a long way in the past two
years – delivering early improvements in our financial
results and safety outcomes (in most parts), making
inroads into product development, forming new
business and customer partnerships and strengthening
existing relationships, and streamlining the business to
be more efficient, responsive and relevant.
This issue of Boral News highlights some of those
activities and just a few of the people who are making
great things happen.
As we approach the end of 2014, I wish you and your
families a safe and happy holiday season. I’m looking
forward to 2015, which is sure to be another exciting
and challenging year for Boral as we continue to work
towards delivering world-class health and safety
outcomes and solid financial returns for our
shareholders through the cycle.

Mike Kane
CEO & Managing Director

Linda Assatoury
from Group Communications
& Investor Relations

© 2014 USG Boral All rights
reserved.
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NEWS

TAKE NOTE

Five interesting projects across Boral

Boral Escura® Smooth
Face bricks used to
spell the letters L-O-V-E
in North Melbourne

New system
to manage
health
and safety
information

Boral launched a new
system in November to
make it easier to record
and manage incidents
(including near misses) and
hazards in the workplace.
The Safety Information
Management System
(SIMS) replaced the ageing
SiteSafe. With significantly
better data entry and
reporting functionality, it will
allow teams to share
lessons from health, safety
and environment
investigations and take
more effective steps to
prevent harm.
In addition, a
smartphone app is due to
be available early in 2015
providing anyone with a
Boral sponsored device to
access the system
anywhere, anytime, and
upload photos in the field.
Visit the intranet or
speak to your HSE
Manager to learn more.

De Martin and Gasparini
help create iconic towers
and gardens at One
Central Park1, Sydney,
using Boral Concrete

Boral Roofing Clay
tile supplied to Zero
Energy Homes in
Tampa, Florida

USG Boral Shaftwall
Steel and plasterboard
used in new Shanghai
Center Tower, China

Is Zero Harm a realistic target?
Mike Kane was recently
guest speaker at the
inaugural Safesearch
Great Safety Debate in
Sydney, which saw two
teams of senior health
and safety directors from
ASX 100 companies debate
whether Zero Harm is ‘an
infallible policy’ or ‘an
ineffectual theory’.
Speaking on a panel
alongside Kirstin Ferguson,
a non-executive Director of
Leighton, Mike provided
the audience of some 70
senior executives
(including health and safety
leaders), CEOs and
non-executive directors
with insights including
Boral’s success with
‘safety interventions’.

The panel discussion
focused on effective ways
to integrate site safety with
boardroom governance,
including ideas for ‘making
safety real’ for directors
through small group site
visits, talking to people on
the ground and integrated
safety reporting.
Mike passionately
supported the view that
the only acceptable target
is Zero Harm for the
affirmative team in the
safety debate. All injuries
are preventable, they said.
Therefore it’s an achievable
goal.

On the negative side of
the debate, the team
argued that Zero Harm can
mean different things to
different people. This, they
argued, can distract
people from the vital task
of eliminating the risk of the
most serious injuries.
However everyone
agreed that safety must
take priority over
production at all times. The
most important thing is for
everyone in the
organisation to care
enough about each other
at work to want to stop
accidents and injuries
occurring.

As Mike put it: “On
what planet would we be if
it was alright to kill and
maim people while they are
at work? It might have
been okay in a different
time and different place,
but it’s not acceptable
today. Zero Harm
workplaces are the only
workplaces we should
accept.”

“Zero Harm
workplaces
are the only
workplaces
we should
accept.”

Quarrying graduates qualify
Fourteen employees
were presented with
certificates ranging from
Certificate IV to Advanced
Diploma in Surface
Extraction at the New
South Wales Institute of
Quarrying Australia (IQA)
graduation dinner held
in July. This year, 95
employees completed a
qualification and over

300 employees are
currently enrolled through
the Boral Registered
Training Organisation
(RTO). Congratulations
to all graduates!

Note about image
1
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Cultured Stone® by Boral®
in new colour developed
for McDonalds in Vero
Beach, Florida

Developers: Frasers Property Australia and Sekisui House

PRODUCTS

DID YOU
KNOW?

Midland Brick
– Online shopping a hit with customers

Sales of over
$150,000
have been
made since
the online
shop launched.

Midland Brick online store

Customers are enjoying
shopping well beyond the
normal trading hours of a
bricks-and-mortar store
with Midland Brick’s new
online shop.

Sales of over $150,000
have been made in the first
few weeks since its launch
in September 2014 with
the intuitive and customer
friendly platform allowing
B2B and B2C transactions
at any time of day.

Developed by the Boral
Communications Centre,
the store has brought to
life a vision which began
some years ago to offer
customers an integrated
online shop fitting seamlessly
into the existing Midland
Brick website – also
launched earlier this year.

Drawing from existing
platforms and website
architecture, the online
shop works between
databases which enables
customers to see live
pricing and to calculate the
quantities required for their
project – without the need
to speak to a sales advisor!
Check out the online
store at www.
midlandbrick.com.au.

Latest
Boral TruExterior® Trim featured in 2014
trends: New Katz™ Roadshow
grey pavers
Over the last 10 years,
strike a bold,
the Katz™ Roadshow has
performed over 300
contemporary
on-site educational
demonstrations and
look
Two new dark-neutral
concrete paver colours
have been added to the
Australian range – Boral
Abode® pavers in Charcoal
and StoneworksTM Travertine
in Bluestone.
These grey-based
pavers are a bolder
alternative to cream and
beige tones, and create a
sleek neutral look that
makes a statement.
Available in standard and
bullnose format, the pavers
are suitable for use in
steps, paths, courtyards
and pool-side applications.

The innovative new Boral
TruExterior® Trim product
line was featured in a
series of educational
clinics throughout 2014 in
the USA, demonstrating
how traditional
woodworking tools and
methods can be used on
the product made of flyash
and polymer materials. The
Katz™ Roadshow events,

organised by nationally
recognised author and
carpentry expert Gary
Katz, are held at
lumberyards across the
USA and provide hands-on
training to professional
builders and contractors
while showcasing the
latest industry-leading
tools and materials.

trained over 20,000
contractor attendees.
As highlighted in these
events, Boral TruExterior®
Trim is an excellent
alternative for fascia
boards, soffits, frieze
boards, rake boards,
garage door casings,
window surrounds, porch
ceilings and door trim in
both new construction and
remodelling projects.
With exceptional
stability during temperature
changes and changing
moisture levels, it requires
less maintenance and
upkeep than traditional
products while also being
easy to install. It’s made of
70% recycled materials,

nd
2
or
3rd

EVERY SECOND OR
THIRD HOME, OR
COMMERCIAL BUILDING
BUILT IN AUSTRALIA IS
LIKELY TO INCORPORATE
SOME FORM OF BORAL
PRODUCTS

40%
USG BORAL
MANUFACTURES AROUND
40% OF PLASTERBOARD
IN THE REGIONS WHERE USG
BORAL HAS OPERATIONS
ACROSS ASIA AND
AUSTRALIA

and its unique composition
prevents rotting and
cupping, plus it is resistant
to termites.
For 2015, Boral’s
presence with the Katz™
Roadshow will be
expanded to highlight the
Boral Versetta Stone®
product offering and the
newly launched line of
Boral TruExterior™ Siding.
Visit www.
BoralTruExterior.com to
learn more.
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Ross receives inaugural Joe Kelly memorial award
Congratulations to Ross
Tornabene from Boral
Timber’s Narooma Mill who
has been awarded the first
Joe Kelly memorial award.
The award is presented
to a Boral Timber
employee who embraces
high standards of ethics
and compassion for others,
physical fitness and
community service, and
strength of character in

work and life. Boral Timber
will be sponsoring the next
community fundraising
adventure by Ross as his
prize.
Executive General
Manager of Boral
Timber, Steve Dadd,
said there were many
strong candidates for the
inaugural prize. However
Ross’ strong health,
safety and attendance

record over 24 years at
the Narooma Mill, together
with his commitment
to community service
with the local surf club,
volunteer fire brigade and
work with local youth, as
well as feats of physical
endurance in his solo
wilderness adventures
made him the standout
candidate.

Future Leaders Program launched

CM&C Future Leaders Program

Twenty-two future
leaders from Boral’s
Construction Materials &
Cement operations are
participating in the first
Future Leaders Program
delivered in partnership
with the Australian
Graduate School of
Management (AGSM).

Participants focus on
self-development and
how to enable Boral’s
strategy over the course
of the six-month program.
In the first module, senior
executives from across
the business presented
on leadership at Boral
and financial performance

requirements. Feedback
has already been positive,
with comments like:
“The program helped me
identify areas I need to
personally work on as a
leader” and “The program
was well researched
on Boral with excellent
facilitators and support
people to help us”.
Over the next six
months the Organisational
Development team led by
Wayne Reade will coach
and assist participants
with their projects. The
final module is expected in
April, where the outcomes
of the projects will be
delivered.

“The program helped me identify areas
I need to personally work on as a leader”

The annual prize was
established to honour
Joe Kelly, Mill Manager at
Murwillumbah who was
tragically killed during a
storm while participating
in a half-marathon in
Brisbane in March 2013.
An exemplary employee
and mentor to many, Joe
was a passionate advocate
of health and safety and
community service.

New non-executive
Director appointed

Kathryn Fagg was
appointed to the Board
of Boral Limited on
15 September 2014.
She is also a Board
member of the Reserve
Bank of Australia,
and a non-executive
Director of Incitec Pivot
Limited and Djerriwarrh
Investments Limited.

Participants’ feedback

Teams identifying cost and productivity improvements
A practical, hands-on
Skilled 4 Action training
module has helped a
crew from the Asphalt
operations in Victoria
identify 11 costimprovement initiatives.
Anthony Perizzolo,
Asphalt Contracting
Operations Manager, led
the team through a series
of scenarios that they
face every day on the
job. Participants worked
together to identify the key
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value drivers and thereby
identify opportunities to
eliminate duplication and
waste, and time-saving
initiatives to implement
across the business.
Paul Dalton, Executive
General Manager for the
Southern Region, was
impressed to see the
teams bringing to life
cost-saving initiatives that
are underpinned by the
‘Zero|One|Ten’ strategy of
the Southern Region.

“Culturally, this is a big
change for our teams,
where the front-line
operations are contributing
to the overall cost and
productivity of the
business through their
actions during a Skilled
4 Action program,” said
Bill Fisher, Executive
General Manager of
Human Resources for
Construction Materials &
Cement.

“Joe showed us how to
live, work and give back
to society and this prize is
about celebrating these
outstanding qualities in our
employees,” said Steve.

At Boral’s Annual
General Meeting, Kathryn
Fagg’s appointment
received overwhelming
shareholder support
with 99.84% of votes
‘for’ her election
as a non-executive
Director. Kathryn is a
highly-experienced
senior executive who
has worked across
logistics, manufacturing,
resources, banking and
professional services
industries in Australia
and Asia.
Following Kathryn’s
appointment and the
retirement of longstanding non-executive
Director Richard Longes,
there are now three
female Directors of a
total of eight Board
members.

FEATURE

MIKE
KANE ON...
ILLEGAL CFMEU ACTION
IN MELBOURNE

Last month, Mike Kane was invited to
write the Guest Foreword for the quarterly
magazine of the Master Builders Association
in Victoria. This is the message he wrote for
their 9,000+ members.

A

s an American calling Australia
home, I can see why Australia is the
Lucky Country.
However, Australia is also very
challenged. It’s the least cost-competitive
economy in terms of manufacturing relative
to the world’s top 25 industrial countries1.
High input costs, the high Australian dollar
and declining productivity, with our industrial
relations frameworks and union corruption,
all contributing.
In response to these challenges, at Boral
we’ve been exiting cement manufacturing in
favour of lower cost imports, consolidating
timber operations, selling masonry and
windows assets and seeking a structural
solution for the challenged brick business.
As a construction materials supplier, we
have also been wearing the additional cost
of union corruption in the Melbourne
construction market.

Boral’s response to the
Australian Competition and
Consumer Commission
On 20 November 2014, Boral
welcomed the decision by the Australian
Competition and Consumer Commission
(ACCC), to commence proceedings in the
Federal Court against the Construction
Forestry Mining and Energy Union
(CFMEU), Mr John Setka and Mr Shaun
Reardon in relation to the secondary
boycott of Boral and related events.
In a statement to the media, Mike
Kane said:

1

Since February 2013, Boral has been at
the front end of the CFMEU’s efforts to use
the ‘intravenous drug’ of concrete as a choke
point to punish disobedient contractors. We
refused to agree to the union’s demands to
stop supplying one of our customers and as
punishment an illegal secondary boycott was
imposed against Boral. To date, the bans
have cost us well in excess of $10 million in
lost earnings and legal fees.
Change is desperately needed. The
national conversation that’s taking place
about our industry cannot stop until there is
an end to the illegality, the stand-over tactics,
the manipulation and anti-competitive conduct.
While the CFMEU has been allowed to
wield extraordinary power, let’s be clear, the
cultural hurdles to productivity, and the
unlawful practices, are in place because we
as an industry have for far too long gone
along with the union’s demands.

In my view, no industry participant
should be able to reach an agreement or
understanding with the union to give effect
to an illegal ban or assist the CFMEU to
affect an illegal ban. However, that is exactly
what’s happening.
Law reform needs to provide effective
sanctions for secondary boycott conduct
(applying to all industry participants as well
as unions), effective enforcement of secondary
boycott laws and improve union governance.
As MBA members you can help
accelerate change. It’s time to use our public
voice to support change – to assist the
ACCC with its investigation and to support
the Federal Government’s move to make
legislative changes.
We all have a right to operate our
businesses freely within the boundaries of the
law. We also have a duty to ensure our industry
is productive and prosperous for the future.

“We welcome the decision by the ACCC
to take action against the CFMEU over its
long-running, illegal secondary boycott.
“For close to two years, Boral has been
the subject of this secondary boycott, which
has resulted in the intimidation and
harassment of our employees and some of
our clients and which has cost Boral
shareholders more than $10 million during
that time.
“Boral will continue to co-operate with
the ACCC, the Royal Commission and other
law enforcement authorities to ensure that its
rights and the interest of all stakeholders are
protected. Boral will also continue to pursue

its existing proceedings against the
CFMEU and continues to analyse all
available legal remedies to assert its rights.
We look forward to the interim report of
the Heydon Royal Commission in
December and are hopeful that it will
address some of the broader issues
relating to the conduct of the CFMEU and
other participants in the industry.”
To learn more refer to Mike Kane’s Address to the Construction
Materials Industry Conference (CMIC14) – 4 September 2014;
the Letter from Mike Kane to the Royal Commission into Trade
Union Governance and Corruption – July 2014; and Boral’s
Media Release in response to submissions made by the Counsel
Assisting the Royal Commission – 1 November 2014 – all
available at www.boral.com.au (under News & Announcements).

 oston Consulting Group, Global Index of Manufacturing Cost Competitiveness, Harold Sirkin, Michael Zinser & Justin Rose,
B
August 2014 https://www.bcgperspectives.com/Images/The_Shifting_Economics_of_Global_Manufacturing_Aug_2014.pdf
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SUSAN

YEOM

PROFILE

After only nine months in the
job and as the first CEO of
newly formed USG Boral
Korea, Susan Yeom has
overseen the launch of USG
Boral’s new NextGen
products in the Korean
market, with further gamechanging innovations in the
pipeline. It’s just the latest
step in a stellar career that’s
taken her to leadership
positions in bluechip
companies around the world.
And according to Susan, the
best is yet to come.
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BORAL NEWS: Congratulations on a
successful start as CEO of USG Boral Korea!
Could you tell us a little more about your
career?
SUSAN YEOM: I’ve been very fortunate
to work in a variety of industry segments
including agriculture, premium brand goods,
healthcare and construction. I’ve also worked
in a number of different countries — the USA,
Switzerland and Korea.
My first management role was as a
divisional Financial Controller for a subsidiary
of Metropolitan Life Insurance Company
in California in 1992. That was right after
I finished my second bachelor degree in
business administration at California State
University, and later I completed an MBA from
the Helsinki School of Economics.
I moved back to Korea in 1996 and began
working for Unilever and DePuy as Chief
Financial Officer before I joined the Hilti Group.
I stayed at Hilti for 15 years, the last eight as
General Manager of Hilti Korea. I was also

Head of Controlling for the European region
covering 16 countries for about two years
and spent time in the States completing the
company’s development program.
So I’ve been lucky to have many opportunities
to travel and develop a good understanding of
different cultures and business perspectives.
BN: Have you found that diverse
experience useful in your current role at USG
Boral?
SY: Very much so. At USG Boral, we have
such a rich and diverse culture, with a real mix
of nationalities. My fellow team members on
the USG Boral executive team come from a
diverse mix of cultural backgrounds, with eight
countries represented. I believe my experience
has helped me understand the different
backgrounds they bring to the business, and
how to harness that diversity for productive
collaboration.

“I wasn’t afraid
of taking career
risks if the job
would give me
the next step to
the future. ”

BN: Looking back, what are you most
proud of?
SY: During my tenure as General
Manager of Hilti Korea, we doubled our
revenue over eight years — that’s something
I’m proud of. By the time I left, we were
generating a net profit six times higher than
when I began.
What we created was a flywheel effect,
a momentum that accelerates to deliver
sustainable growth over time. It took a lot of
work in the beginning, but I’m very proud that
my team set the flywheel in motion through
the building of trust, open communication and
transparency.
It’s exactly that kind of success we’re aiming
to achieve at USG Boral.
BN: You’ve been at USG Boral just nine
months and already helped bring a new suite
of products to market. Can you tell us more?
SY: We just launched our next generation
plasterboard, Sheetrock® Brand — a higher
strength, better performing, lighter weight

plasterboard – the first innovation from USG
Boral, with many more to come. We’re
working hard to introduce it to our different
customer segments by going to work sites
and meeting with installers, contractors, and
construction and architectural companies. It’s
a gradual process — we need to bring our
innovations to customers, educate them and
help train them to use the new products most
effectively. So far, the customer response has
been extremely positive.
BN: What impact do you think these
products will have, particularly in the Korean
market?
SY: That’s a big question! Our industry
hasn’t seen much innovation since the 1980s.
This is a mature market and we believe this
will be a game-changer. Our new plasterboard
is lighter, stronger and allows for easier
installation, so it saves time and improves
productivity.
USG Boral’s promise is ‘Innovation Inspired By
You™’, so we’re committed to deliver
innovation that helps our customers work
smarter, do more, build better and shape the
future of their business.
Our customers can help to shape their cities,
their communities and the world. So ultimately
we have a mission to improve the way the
world lives.
BN: Are more innovations on the way?
SY: We have four in the pipeline. We’re
developing a mould-resistant board that will
give a longer-lasting performance and be
more eco-friendly. We’re about to launch an
acoustic perforated plasterboard and a high
performance acoustic drywall system. We’re
also developing our next generation of the joint
compound with more advanced technology,
which will be ready to launch next year.
BN: What do you see as the growth
potential for USG Boral in Korea and across
Asia?
SY: Asia Pacific is the fastest growing
region of the global economy. With rapidly
rising household income and a fast-growing
middle class, the demand for higher quality
housing will only increase. I believe our
innovations will help create more sustainable
buildings and a healthier built environment,
contributing to a better standard of living
overall.
BN: What are the key priorities for the
business?
SY: We’re a major player, with around
45% share of the market in Korea and
consistently strong revenue growth. As a
leader in the market, our vision is to create
premium products through innovation and
new technology. To do this, we will focus on
customer management by segmentation to
develop a strong customer base, introduction
of differentiated products and services to
build sustainable growth engines and create a
premium position, and strengthening top-ofmind brand awareness.

BN: As a woman in a leadership position,
what have been the most important factors in
your rise to the role of CEO?
SY: If any one thing has set me apart,
it may be that I’ve never said no to any
assignment or job offer, even if I felt I wasn’t
quite ready or that it required some personal
sacrifice. I wasn’t afraid of taking career risks
if the job would give me the next step to the
future.
BN: What advice would you give to other
women looking to succeed?
SY: Working in the building products
industry, women are certainly a minority. I don’t
have specific advice as a woman, but as a
manager we are examined for every action,
every word and intention. Leadership begins
with who you are as a person and building
trust through people. Whether it’s the people
you work for or the people you lead, they have
to believe in your competence and character.
In the end, I believe the individual is
responsible for their career. We all need to
proactively engage the organisation and the
people around us to create the conditions for
our own success.
BN: How important is diversity in the
workplace?
SY: At USG Boral Korea, I’m impressed
that we have around 25% female team
members, which is a high ratio in our industry.
Our team has worked to create an inclusive
environment and equality in the workplace.
And it’s not just about gender diversity –
diverse cultures create a more supportive work
environment, encourage better team work and
build a more competent workforce.
Managing diversity in the workplace requires a
lot of effort to recognise the value of individual
difference. It means considering the needs
of every individual and ensuring the right
conditions in the workplace for each person to
realise their full potential.
BN: What do you like to do when you’re
not in the office?
SY: I’ve just started playing golf. I’m
not that good but I have a dream to be a
reasonable ‘Bogey golfer’.
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AWARDED
FOR
INNOVATION
Boral has been recognised for innovation excellence
in its construction materials and cement operations,
receiving 15 of this year’s Cement Concrete &
Aggregates Australia (CCAA) awards — including
the prestigious CCAA National Environmental
Innovation Award.

T

he CCAA awards recognise
outstanding achievements in
environmental and health and
safety innovation and performance
across the cement, concrete and extractive
industries every year across each state, and
nationally once every two years.

“It’s pleasing to be recognised by peers,”
said Joe Goss, Divisional Managing Director
of Construction Materials & Cement. “It’s a
testament to the dedication and hard work of
our teams and our commitment to improving
environmental performance and health and
safety outcomes.”

National environmental award for
outstanding achievement

State award winning innovations

One of only two awards at the national level,
the National Environmental Innovation Award
went to Boral Construction Materials & Cement,
Queensland, for their outstanding achievement
in the introduction of an environmentally
sustainable concrete plant water treatment
system at the Eagle Farm Concrete Batch
Plant. The system effectively neutralises
alkaline-contaminated run-off water.
In addition, after winning the state-level
Health and Safety Innovation Award, Boral
Logistics Queensland was recognised
nationally, receiving a Highly Commended
for its Tipper Tailgate Opening System.
08 | BORAL NEWS | DEC 2014

Boral was also the proud winner of seven
state-based awards this year, and received
Highly Commended in seven others.
In the area of Environmental
Innovation, Boral New South Wales was
recognised for its revolutionary innovation
ENVISIA®, the lower carbon technology that
replaces cement in concrete without
compromising performance. In Victoria, the
Bendigo Concrete Plant was awarded for
applying superior environmental solutions to
its water management system, while in South
Australia, the air quality improvement project
at Littlehampton Concrete Plant was
recognised for environmental excellence.

In addition, three state operations were
recognised for their focus on health and
safety and commitment to the wellbeing of
employees. Boral Western Australia won the
Health and Safety Innovation Award for
their B3 Program, which assesses driver
injury risk across concrete sites state-wide.
And Boral Victoria was recognised for its new
ergonomic design of concrete tester’s
vehicles, minimising manual handling risks
associated with testing concrete and making
working with the vehicles easier and safer,
especially at night. Meanwhile, Boral New
South Wales won the Health and Safety
Best Performance Award for successfully
implementing a safety management plan at
Peppertree Quarry.
Congratulations to all the award-winning
teams and runners-up, and to the people
who have helped build our longstanding
record of excellence and innovation in Health,
Safety and Environment.

1

2

Boral’s CCAA Environment and
Health and Safety Awards 2014
1. NATIONAL AND QLD WINNER, ENVIRONMENTAL
INNOVATION
Eagle Farm Concrete Batch Plant: Concrete Plant
Water Treatment System
2. NSW WINNER, ENVIRONMENTAL INNOVATION
ENVISIA® concrete: development of lower carbon
technology

5

4

3

3. NSW WINNER, HEALTH AND SAFETY BEST
PERFORMANCE
Peppertree Quarry: Safety Management Plan

6

4. QLD WINNER, HEALTH AND SAFETY INNOVATION
Tailgate Tipper System
5. SA WINNER, ENVIRONMENTAL EXCELLENCE,
CEMENT & CONCRETE
Littlehampton Concrete Plant: Air Quality
Improvement Project

7

8

6. VIC WINNER, ENVIRONMENTAL INNOVATION
Bendigo Concrete Plant: Process Water Management
System

10

7. VIC WINNER, HEALTH AND SAFETY INNOVATION
Ergonomic concrete tester’s vehicle

AWARD

9. NSW HIGHLY COMMENDED, ENVIRONMENTAL
BEST PERFORMANCE
Kooragang: LEAN Environmental Management
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10. NSW HIGHLY COMMENDED, ENVIRONMENTAL
BEST PERFORMANCE
Peppertree Quarry: Water Management

A

W

2

0

A

R D S

11. QLD HIGHLY COMMENDED, ENVIRONMENTAL
INNOVATION
Warrians Quarry: Mobile Sprinkler System

9

11

12. QLD HIGHLY COMMENDED, HEALTH AND
SAFETY INNOVATION
Capalaba Concrete Plant: Ignition Triggered Warning
System
13. QLD HIGHLY COMMENDED, COMMUNITY
LEADERSHIP
Indigenous Cultural Heritage Program
14. VIC HIGHLY COMMENDED, ENVIRONMENTAL
INNOVATION
Waurn Ponds Concrete Plant: Concrete Plant Triple
Interceptor

12

14

15. VIC HIGHLY COMMENDED, HEALTH AND
SAFETY INNOVATION
Cosgrove Quarry: replacing manganese wear parts
from crusher

15

Boral recognised for innovation, safety and LEAN excellence
in Institute of Quarrying Awards
A member of the Construction Materials &
Cement team in Western Australia took out
the national Institute of Quarrying Australia
(IQA) Rocktec Innovation Award for their
individual contribution to excellence and
innovation in the quarry industry. Matt Hardy,
Quarry Manager at Boral’s Orange Grove
Quarry in WA, was awarded for his
improvement of screen house dust
contamination systems.
Wayne Manners, Executive General
Manager of Boral Construction Materials &
Cement, WA, said: “It’s great to see that
improvements identified and developed by
local staff have gone on to receive national
recognition. I encourage others to put their
ideas forward as Matt did.”

Congratulations also to Todd Kalajzich,
Quarry Manager at Dunmore Quarry in NSW
for winning the IQA Hitachi Gold Hard Hat
Award recognising an individual’s
contribution to the advancement of OH&S in
the quarry industry, and Richard Tomkins,
Quarry Manager at Seaham Quarry in NSW
for winning the IQA Trimble Loadrite Lean
Process Award recognising the numerous
achievements delivered through the LEAN
continuous improvement system at the quarry
over the past four years.

Photos courtesy of CCAA and IQA
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8. WA JOINT WINNER, HEALTH AND SAFETY
INNOVATION
B3 Program for driver wellbeing and injury risk
assessment

TOP: MATT HARDY
MIDDLE: TODD KALAJZICH
BOTTOM: RICHARD TOMKINS
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BERRIMA
CEMENT
WORKS

FUELLING THE FUTURE

A stalwart of the Southern
Highlands community in
New South Wales, Boral’s
Berrima Cement Works is
seeking innovative ways to
ensure its competitiveness
in the face of industry-wide
challenges.
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T

he Berrima Cement Works is an
important site – it provides 60% of
all cement used in the building and
construction industry in New South
Wales. It has been an integral part of the
Southern Highlands for almost 90 years and
has helped build the foundations of the
region physically, economically and socially.
However, the cost of coal is impacting
the site’s economic viability. Coal has always
been used at the works to heat the kiln to up
to 1,500 degrees Celsius for clinker
production, clinker being the material which
is ground down to make cement. Maintaining
kilns at the right heat levels affordably is a
challenge for Boral and the industry at large.
In many parts of the world, the answer
has been to replace a portion of the coal with
fuels derived from waste streams.
Substituting even some of the coal
consumed at the cement works with
waste-derived fuels (WDFs) would have a
significant effect on the site’s competitiveness,
helping to secure its future.

Fuels from recycled waste
If fuels can be sourced from industrial,
commercial and domestic waste material
which would otherwise be sent to landfill,
it would have economic as well as
environmental benefits.
That’s exactly what Boral is currently
proposing. Indeed, using WDFs made from
reusable or recycled waste materials, in
addition to coal, is a key part of a planning
proposal being developed by Boral for
submission to the NSW Department of
Planning.
WDFs have been used by cement kilns
in other parts of Australia and across Europe
for many years with positive results,
according to Operations Manager for the
Berrima Cement Works, Stuart Hutchings.
“It automatically reduces operating
costs,” he said. “This is essential at a time
when energy accounts for 40% of our
expenses and domestic cement
manufacturing is being seriously challenged
by the importing of clinker.”

One of the WDFs being considered is
wood waste-derived fuel (WWDF). This
includes offcuts and leftovers from industries
using wood products such as furniture
making and construction. Items like old
pallets can find their way into WWDF, but no
wood directly harvested from forests is used.
Another option being considered is
refuse-derived fuel (RDF) – the result of
recovering combustible materials from waste
like paper, cardboard and packaging. The
site may also make future use of rubber tyre
‘chips’, for which it has held an approval for a
number of years.

Environmental advantages
The NSW Government is especially
interested in such solutions, with space for
landfill rapidly diminishing. “Earlier this year,
the Government released its Energy-fromWaste Policy as part of its response to the
problem,” said Stuart.
“This policy identifies the ‘secondary’
use of selected materials as preferable to
landfilling. It also recognises that cement
kilns can play a positive role through the use
of these materials as energy fuel.”
Recently the project received the
support of the Environmental Trust as part
the NSW Environment Protection Authority’s
Waste Less, Recycle More initiative, funded

from the NSW waste levy, demonstrating the
importance of recycled waste innovations
such as these and the support shown by the
NSW Government and regulators in this
important environmental initiative.
Only carefully screened materials with
the right characteristics and specifications
can be used, or the quality of the clinker will
be compromised.
Fortunately, using WDFs on the site will
not result in negative impacts for the local
community by way of smoke and odours.
The extremely high temperatures at which
the kiln operates vaporises all of the
components in the fuels. In any case,
emissions are strictly controlled by the terms
of the site’s development approval and
Environmental Protection Licence (EPL),
which sets limits for various elements within
the emissions.
Boral will be seeking community
feedback on the proposal ahead of making
its submission to the Department of Planning
& Environment. Find out more by visiting
www.boral.com.au/berrimacement, email us
at futurefuel@boral.com.au, or call on
+61 2 4860 2222 during business hours.

TOP LEFT: BERRIMA PLANT
TOP RIGHT: WASTE WOOD SAMPLE
ABOVE: INSIDE KILN AT BERRIMA
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RECOGNISING
BORAL’S LONG
SERVING
EMPLOYEES

The friendships they value and
our great safety culture

Across the globe, 79 employees
in Boral businesses have worked
for the company for 40 years or
more! Five of them have notched
up an impressive five decades
or more of service.

Roger
McAndrew,
Mechanical
Maintenance
Planner, Berrima
Cement Works,
NSW, Construction Materials
& Cement Australia,
47 years service
“The biggest change was the
expansion into No.6 Kiln dry
processing in the late 1970s
– a move that made us one of
the largest cement producers,
securing our competitiveness
and continued employment
for the local community…
It’s also been good to watch
many young people develop
into valuable employees well
into the future.”

Frank Mizzi,
Leading Hand,
Boral Roofing,
Emu Plains,
NSW, Building
Products
Australia,
40 years service
“The biggest change I’ve seen
during my working life is the
introduction and continued
growth of safety.”

Michael
Formosa,
Quarries
Coordinator,
Boral Material
Technical
Services, Construction
Materials & Cement Australia,
44 years service
“I’ve always enjoyed working
for Boral (and BMI) because
they have allowed me to
have a hands-on approach to
my work. I value the
company’s attitude to a safe
working environment and
have always found my fellow
employees at the lab a
pleasure to work with.”

Robert
Gardner,
Despatch
Supervisor,
Boral Timber,
South Nowra,
NSW, Building
Products Australia,
48 years service
“Safety within Boral and the
industry have been the
biggest changes – safety
glasses, hearing protection,
hi visibility clothing, LOTO1.
I’ve seen a lot of changes
over the years...”

Melvyn Noack,
Plant Operator,
Linwood Quarry,
SA,
Construction
Materials &
Cement Australia,
55 years service
“From day one I had the right
people teaching me, and
from then on I have done the
best I can in all the years
with Boral... People ask me
how I stayed in one job for
so long – it’s easy if you
enjoy the work and the job
you’re doing.”

Malcolm
Green, Plant
Operator, Boral
Timber, Herons
Creek, NSW,
Building
Products Australia,
51 years service
“The thing I value most are the
workmates and friendships.
I’ve seen a lot of people
come and go in my time.”

Kevin Bishop,
Plant Operator,
Linwood Quarry,
SA, Construction
Materials &
Cement Australia,
51 years service
“I enjoy the mateship with my
work colleagues the most and
the way Boral looks after its
people… Working for Boral
has been an absolute pleasure
– I have enjoyed my experience
with the company as I hope to
continue to do so.”

Michael
Barcicki,
Condition
Monitoring
Technician,
Berrima Cement
Works, NSW, Construction
Materials & Cement Australia,
47 years service
“What I value most about
working at Boral is that the
individual has the chance to
make a difference.”
1
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Trevor Moore,
Stockhouse
Co-ordinator,
Berrima
NSW Cement,
Construction
Materials & Cement Australia,
49 years service
“What I value the most are my
friendships with colleagues
on the job and outside. My
first job was on the
construction of No.5 kiln on
this site and I saw it being
pulled down about three
years ago – how things
change!”

Rodney
Thompson,
Senior Allocator,
Boral Roofing,
Emu Plains,
NSW, Building
Products Australia,
41 years service
“Working for Boral has
obviously been such a big
part of my life. What I value
most about it is being part of
a company helping Australia
grow. I’ve worked with some
great people and made lifelong friendships.”

Robert
Bornstein,
Technical
Services
Manager,
Boral Material
Technical Services, Construction
Materials & Cement Australia,
45 years service
“I’ve been privileged to have
had numerous roles over
the years in the technical,
operations and sales and
marketing disciplines. The
company has provided me
with opportunities to develop
my career and make friends
along the way. It’s a great
company to be part of.”

Leroy Safford,
Forklift Operator,
Boral Bricks –
Augusta, GA, USA,
51 years service

Robert King,
Plant Manager,
Boral Bricks –
Bessemer,
AL, USA,
44 years service
“What I value most about
Boral is our focus on growing
the business, safety and
quality, environmentally
sustainable products and
creating long term jobs and
excellent benefits. Over the
last 43 years, I’ve seen a lot of
changes throughout the
industry. As I look back on
those changes that were
challenging, I believe that
ultimately they proved to be
very rewarding for Boral as a
leader in the brick industry.”

Lester Palmer
Sr, Maintenance
Technician, Boral
Bricks –
Bessemer, AL,
USA,
44 years service
“The biggest changes in
my working life have been
Boral’s safety program, zero
harm, safety comes first and
Take 5 program.”

“I’ve seen many and big
changes through the years.
There has been improvement
in areas of equipment and
communication with
management. There was
a lot less working together in
the past. Safety is on the
forefront now and comes
first. Staying focused on
safety has allowed me to
survive for 50 plus years.”

Willie Walker Jr,
Loader Operator,
Boral Bricks –
Augusta, GA,
USA,
55 years service
“I enjoy working with the
people and enjoy what I do in
my job as front end loader
driver. I like that I can always
approach management and
have a conversation. My dad
always told me that you
should love your job,
whatever you do.”
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USG Boral
products

IMAGE: DEPICTING SHEETROCK® BRAND STANDARD 13MM
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LIGHTER, STRONGER, BETTER
PLASTERBOARD
Formed earlier this year, USG Boral has introduced
its first innovation to the Asian and Australasian
plasterboard markets – products that help customers
maximise productivity while reducing costs.
In early 2014, USG Corporation and Boral‘s plasterboard operations joined forces to
serve some of the world’s fastest-growing construction markets in Australia, Asia and
the Middle East.
The promise was simple. With access to USG’s innovative building products and
technologies and Boral’s leading plasterboard manufacturing and distribution
platform, USG Boral can deliver one of the industry’s most innovative and advanced
products to customers across Australia, Asia and the Middle East.
The promise is now being fulfilled with the introduction of Sheetrock® Brand
Plasterboard into the first four countries – Australia, Korea, Indonesia and Thailand.
The product has standout advantages: its superior strength, sag-resistance and
lighter weight, compared to USG Boral standard plasterboard1.
USG Boral Sheetrock® Brand Plasterboard is up to 15% lighter than USG Boral
standard plasterboard1. The product’s light weight makes it easier to lift and carry
compared to standard plasterboard – helping to make it faster to install, increasing
productivity on site and saving on wear and tear of installation equipment.
Another feature of USG Boral Sheetrock® Brand Plasterboard is its Sag-DefyingStrength™. The product has been reengineered to enhance its strength-to-weight
ratio, making it ideal for ceilings. Its strength also means it is less likely to get
damaged when being transported or installed.
Finally, the advanced technology gives Sheetrock® Brand Plasterboard a consistent
core that’s easier to score and snap than USG Boral standard plasterboard1, which in
turn means potentially less wastage when installing the product, potential for cost savings
and less dust for a safer work environment.
And the response from customers has been overwhelmingly positive so far!
Richard Tremain, Director of R&S Commercial Contractors in South Australia said:
“I am completely converted – normal plasterboard is finished for me.”
Following the launch of USG Boral plasterboard with Sheetrock® Brand technology
across Australia, Korea, Thailand and Indonesia in September and October 2014, further
market launches are planned in 2015 in Vietnam, China, Philippines, Cambodia, Laos
and Myanmar as well as market expansions in Australia and Indonesia.
1

More information available at USGBoral.com/sheetrock
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Innovation with purpose
USG Boral was founded to create and deliver products that meet its
customers’ needs. So to keep the customer at the centre of the
design and development process, USG Boral’s people regularly visit
job sites and spend time with builders, contractors, architects and
designers — and of course, the workers who handle and install the
products.
Talking about the company’s approach to innovation, USG Boral
CEO Frederic de Rougemont, said, “USG Boral is committed to
delivering the industry’s most innovative and advanced products to
our customers. Our new brand promise and tagline ‘Innovation
Inspired by You™’ is a very public commitment to all our
stakeholders.
“With USG Boral Sheetrock® Brand Plasterboard, we’re
delivering what our customers have been asking for, and it’s the first
of many innovations we’re looking forward to bringing to Asia,” he
said. “This product redefines the plasterboard marketplace by
creating a more productive way to approach wall and ceiling board
installation without compromising time or quality.”

Sheetrock® Brand wall board
Lightweight alternative to Regular 10mm plasterboard products.
Product availability should be checked with your local USG Boral sales office, as certain
products are not available in all jurisdictions. Refer to USGBoral.com for the full range of
USG Boral products in your area.

BOOSTING QUALITY AND PRODUCTIVITY
ACROSS ASIA AND AUSTRALASIA
USG Boral teams have been busy introducing new products to
customers including architects, construction companies, contractors
and retailers who are keen to learn about the benefits the new
technologies can provide.

Thailand
USG Boral’s Elephant® Gypsum Board
Plus Sheetrock® technology products were
launched on 8 September 2014 and in
the first month alone have been sent to
more than 23 job sites and nine different
plasterboard distributors. Marketing teams
continue to talk to developers, architects,
contractors and dealers about the benefits of
this lightweight, sag-resistant product, with
21 installer challenge events completed in
Bangkok Metro, West, East, North, South and
Northeast regions, reaching more than 2,000
installers and 200 retail store employees so far,
providing them with a first-hand opportunity to
handle the new products.

Indonesia
The new, enhanced USG Boral
Jayaboard® Plus Sheetrock® Brand
Technology plasterboard was launched
on 8 September 2014 and incorporates
innovative lightweight technology
combined with Sag-Defying Strength™.
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Korea
Teams have been busy introducing the premium
products to the market, holding seminars,
hands-on training workshops and promotional
activities to over 300 customers in recent months.
A traditional ceremony to bring good fortune
was held at USG Boral’s Dangjin site after the
first shipment of the new USG Boral Sheetrock®
Brand plasterboard left the local manufacturing
centre on 1 October 2014 and almost 100,000
square metres of new product was shipped on
the first day alone.

Australia
Customers are enjoying the benefits
of the new lightweight, stronger and
sag-resistant USG Boral Sheetrock®
Brand plasterboard that was
launched on 1 September 2014.
Many customers including major
builders and plastering contractors,
in particular in the commercial
building sector, have already testified
to the benefits of working with the
lightest plasterboard seen to date in
the Australian market, while training
workshops and demonstrations
across the country continue to be
held for architects, contractors and
distributors, providing them with a
first-hand opportunity to sample
and observe the benefits of the new
products. Further manufacturing
technology upgrades are also
planned to be launched in the first
half of 2015.

Sheetrock® Brand ceiling board
Lightweight alternative to Unispan
plasterboard

Sheetrock® Brand standard 13mm
Lightweight alternative to Standard
13mm plasterboard

What our customers are saying1
It’s going to make our day a
lot easier, a lot quicker and
it’s going to save the boss
money on fuel every day.
Chris Marsh, Plasterboard Carter –
Shane Lehmann Transport

Finally, the team were
able to power through
the project and
needed less breaks
– they finished the
project a half day
earlier than planned.

Sheetrock® Brand Ultralightweight
(17L / 17kg)
Ultra lightweight ready-mix jointing
compound – up to 35% lighter than
conventional joint compounds

Sheetrock® Brand Tuff-HideTM
Primer-Surfacer 18.9L / 30kg
Single spray application over plasterboard equivalent to a typical 2 step
process of skim and primer coating

It’s 15% lighter – it makes such
a big difference! I can see a
bright future with this
plasterboard. It’s very exciting.
Matt Wilkinson, Contractor –
Matt Wilkinson Plastering

Matt Blake, Contractor – Matt Wilkinson Plastering

Feedback from the team
has been overwhelmingly
positive. No-one wants to
use anything else now.
Alex, Fixer/Supervisor –
R&S Commercial Contractors

So much lighter and
easier to carry and so
much easier to work with.
1

Sheetrock® Brand Total LiteTM
17L / 22kg
Lightweight ready-mix jointing
compound – up to 25% lighter than
conventional joint compounds

The new board is lighter but the core of
it is also stronger. You get from room to
room easier – it’s flexible and strong.

Richard Tremain, Director–
R&S Commercial Contractors

Lynda, Fixer – R&S Commercial Contractors

Sheetrock® Brand Easy SandTM
45 & 90 (16kg BAGs)
Weighs up to 25% less than
conventional setting type jointing
compounds

When you score
and snap it, it’s a lot
cleaner and crisp.
Braeden O’Mara, Contractor –
Matt Wilkinson Plastering

The order also weighed less
than usual. We may have
paid slightly more for the
board but I think we saved
about $300 in freight alone.
Richard Tremain, Director –
R&S Commercial Contractors

It’s a lot easier than
the heavier board.
Daniel Tinker, Plasterboard Carter –
Shane Lehmann Transport

The impressive part was it
stayed completely intact
when we drilled holes in
the board for the uni-struts
– this would normally
result in a few sheets
cracking and fracturing in
the core.
Richard Tremain, Director –
R&S Commercial Contractors

You definitely notice it,
especially flipping it off the
truck and carrying it in –
you don’t feel the weight
in the sheet. Less strain
on your lower back, easier
work for when you’re
holding it up…
Chris Marsh, Plasterboard Carter –
Shane Lehmann Transport

The opinions expressed in the testimonials above are the opinions of third parties and should not be taken to reflect the views or opinions of USG Boral
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New partnership with
Habitat for Humanity

SPONSORSHIPS

Boral staff and families at the Boral Family Day at Taronga Zoo

Building Community Resilience with
Habitat for Humanity
Employees and their
families had hard hats,
high-vis vests and cameras
at the ready when our
newest community
partnership was launched
at the Boral Family Day at
Sydney’s Taronga Zoo.
Habitat for Humanity is the world’s
number one not-for-profit provider of
housing for families living in poverty.
Boral recently joined forces with
Habitat to become the charity’s
Building Community Resilience
program partner and will invest in
projects in South-East Asia to help
rebuild communities following a
disaster or in disaster-prone areas.
The partnership was launched in
October at the Boral Family Day at
Taronga Zoo, where employees and
their families had the opportunity to
learn about Habitat projects Boral is
supporting in Asia. Snap-happy
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families took photos of kids dressed in
novelty hard hats, high-visibility vests
and tool belts – with a Habitat house
build in the background.
Boral CEO & Managing Director
Mike Kane highlighted Boral’s long and
proud history of supporting community
groups and organisations that share
our values and are relevant to our
people, places and products. “The
impact of a house goes beyond the
obvious tangible benefit of a roof over
a person’s head,” he said. “It provides
the foundation for a healthier and more
productive life.”

Community and disaster
resilience
The first projects to receive
Boral’s support are in the
extreme-weather-affected
region of Quang Nam Province,
Vietnam, where 47 disasterresilient houses will be built
along with water and sanitation
facilities, and the urban slum
upgrade project in Yogyakarta,
Indonesia.

Bricklaying at a Habitat Build in
Vietnam

Boral’s Construction
Materials & Cement Divisional
Managing Director Joe Goss
has been associated with
Habitat for 10 years and has

observed its many positive
impacts first-hand. “Their
projects help communities
and people in need to help
themselves, providing a
hand-up, not a hand-out,” he
said. “They’re active in many
areas where Boral operates
across Asia, Australia and the
US, and our products are
relevant to so many of their
projects. I’ve personally seen
the positive impact we can
have together on our local
communities as well as the
personal satisfaction that
comes with being involved in
these projects.”
The partnership with
Habitat was formed after
Boral’s $25,000 donation in
late 2013 to help rebuild
communities affected by
Typhoon Haiyan in the
Philippines. Australian-funded
houses, including those
funded by Boral, were among
the first of 852 permanent
homes to be built in Tacloban
City eight months after the
disaster.
Habitat will become
Boral’s charity of choice in
times of natural disasters.

“Their projects help communities
and people in need to help
themselves, providing a hand-up,
not a hand-out”
Joe Goss, Divisional Managing Director, Construction Materials & Cement

Installation of USG Boral’s Sheetrock® Brand plasterboard
Photography by Naomi Rahim.

SHEETROCK® BRAND PLASTERBOARD
DONATION TO HABITAT’S CRIB POINT HOUSING
PROJECTS
In addition to supporting
community resilience
projects in Asia,
Boral is helping local
communities where
the company has
operations – by
sharing our products,
technology and
expertise.
The USG Boral joint venture
kicked off efforts in Australia by
supporting Habitat in Victoria
with the donation of its new
lightweight Sheetrock® Brand
plasterboard to Habitat’s Crib
Point housing projects on the
Mornington Peninsula, Victoria.
The plasterboard donation
– the first Sheetrock® Brand
plasterboard installation in
Victoria – enabled Habitat to
build three homes quickly for
struggling families. Habitat for
Humanity Victoria Executive
Director Philip Curtis said,

“We’re indebted to Boral for
their commitment to our vision
in helping struggling families in
Australia to own their homes.”
Thanks to the assistance
from USG Boral, three families
who have partnered with
Habitat will be moving in to
their new homes before
Christmas.
Opportunities for Boral
employees in Australia, Asia
and the USA to get involved
with the Habitat for Humanity
partnership include
volunteering or donating
materials to help build houses
or revitalise community
gardens, other professional
volunteering opportunities,
participating in Habitat’s Global
Village program or helping with
local fundraising efforts.
For more information or to get
involved, contact
habitat@boral.com.au

Habitat housing projects at Crib Point. Photography by Naomi Rahim.

Children in Vietnam, where Boral is helping Habitat build community resilience
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In the
community

IN THE
COMMUNITY

JUN AUG–OCT

BIODIVERSITY AND
CONSERVATION IN ACTION

Boral’s community partnership with
Conservation Volunteers Australia
(CVA) assisted 28 schools in 2014
to bring biodiversity education out
of the classroom and into the real
world by helping create school
gardens. Boral also joined CVA’s
Tree Planting Challenge in June to
plant more than 1,500 seedlings in
degraded land at Bacchus Marsh,
Victoria. Boral has partnered with
CVA since 1988.

OCT

BORAL SPONSORS 9TH
ANNUAL MARULAN KITE
FESTIVAL

For the fourth year running, Boral
has sponsored the Annual Kite
Festival in Marulan. The day
featured kite flying, market stalls,
horse and cart rides, music,
dancing and a local art show
raising money for community
projects. Staff from Boral’s
Peppertree Quarry helped organise
the event and participated with an
information stall, the children’s kite
parade and prize giving.
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REDKITE CORPORATE QUIZ
FUNDRAISING

Boral staff from across the country
participated in Redkite’s annual quiz
nights in Brisbane, Perth and Sydney.
These signature fundraising events
enable Redkite to support children,
young people and families facing
cancer. Boral this year increased its
funding to Redkite by almost 70%
through the fundraising efforts of
our teams.

NOV

2014 ANNUAL GENERAL
MEETING

Shareholders and visitors attended
Boral’s 2014 Annual General Meeting in
Sydney, taking the opportunity to hear
from the Board and senior executives
on the company’s performance and
strategic priorities. Many shareholders
joined the live webcast, which remains
available to listen to at boral.com.au.

SEP

MIKE KANE ADDRESSES
CMIC 2014

Boral CEO and Managing Director
Mike Kane addressed more
than 500 construction materials
industry participants at the 2014
Construction Materials Industry
Conference (CMIC) in Brisbane. In
his keynote presentation, he spoke
about ways to raise productivity
in the Australian construction and
building sector.

NOV

BORAL FAMILY DAY
AT BANGARRA DANCE
THEATRE

Bangarra Dance Theatre hosted
more than 110 Boral staff and
families at a dance workshop and
private performance celebrating
Indigenous culture. Boral has an
11-year partnership with Bangarra,
Australia’s leading Indigenous
performing arts company.

SEP

ANALYSTS VISIT
MAINSTREET AMERICA

Boral hosted 20 Australian analysts
and investors on a site tour to
select Boral operations and
customer projects in Houston,
Texas. The group also toured
MainStreet America – a major
showcase of custom homes and
building materials, incorporating
the full range of Boral’s US building
products including roof tiles, bricks,
Cultured Stone® and trim.

NOV

ANALYSTS VISIT QLD SITES

Boral hosted analysts and
investors on a tour of some of
the company’s Queensland sites,
including Ormeau Quarry, Pinkenba
plasterboard plant and Whinstanes
asphalt plant. The visitors had the
opportunity to hear from senior
managers on regional operations
and the state of the market.

SEP

BORAL USA PUTS A ROOF
OVER HEADS FOR HOMEAID

Through its partnership with HomeAid,
Boral USA donated concrete roof
tiles for the expansion of the William
Fry Drop-in Center in Las Vegas
which serves homeless and at-risk
youth in Southern Nevada. This is
further to the donation of traditional
mission-style clay roof tiles to
complete an eight-unit facility for
homeless families for HomeAid’s
Orange County “Pathways of Hope”
project in Southern California,
accommodating up to 82 temporarily
homeless parents and children.

NOV

OVER $10,000 RAISED FOR
CANCERFREE CHALLENGE
Boral Construction Materials
QLD & NT Concrete & Quarries
Administration Officer Pat Hanmer
is a CancerFree Challenge
HOPE Ambassador and Cancer
Council Queensland fundraiser.
In 2014 Pat has raised more than
$10,600 through raffles, morning
teas, selling Pink Ribbon Day
merchandise and other efforts.
Congratulations Pat – keep up the
fantastic work!

OCT

A DAY AT THE ZOO FOR
BORAL FAMILIES

More than 250 Boral staff and their
families attended the Boral Family
Day at Taronga Zoo. With Boral
Youth at the Zoo (YATZ) program
volunteers on hand to help, the
families enjoyed animal encounters
and activities like face painting,
jumping castle and games. Our
newest community partnership,
with Habitat for Humanity, was
launched on the day. Boral
has supported the Taronga
Conservation Society since 2003.

DEC

OVER 6,500 BORAL
FOLLOWERS ON LINKEDIN
Established in March 2013,
Boral’s LinkedIn page surpassed
6,500 followers in December. The
company’s professional networking
page is used for company updates,
brand and community building,
networking, broader industry
discussions and recruitment. Follow
us at linkedin.com/company/boral.
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Build something great™

create your perfect outdoor space...

with Boral pavers
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